
Community Engagement STAR Project — Public Relations 
Campaigns and the Good Samaritan Clinic of Jackson County
The Good Samaritan Clinic of Jackson County – Rebecca Mathis
WCU Public Relations Students – Julianna Barto, Sara Cardaci, Patrick Dinehart, Megan Mulrain, Joshua Vance
WCU Faculty – Scott Eldredge 

Project Outcomes 
-Students learned to conduct public relations-related research, 
set public relations campaign goals and objectives, develop a 
communication strategy, and apply theories of public opinion, 
persuasion, and communication to drive campaign success as 
they implemented a real-world public relations campaign. 

-For Good Sam, the campaign:
- Generated over $5,000 in donations
- Had 3 news outlets publish the story
- Obtained 100 likes on the newly promoted Facebook page
- Had over 1,000 people view this event through 

measurable media exposure

About The Good Samaritan Clinic
The Good Samaritan Clinic of Jackson County was founded in 
2001 to fill a critical healthcare gap. A faith-based nonprofit, they 
embrace the Good Samaritan parable. Their goal is to care for 
their patients in much the same way. To take responsibility for 
someone’s long-term health because it’s the right thing to do.

In 2015:
-Good Sam served more than 600 patients.
-Provided more than 10,000 free or reduced-cost prescriptions 
through our clinic.
-For every $1 Good Sam spends, they provide $11.66 in care and 
services to their patients.
-More than 150 medical and non-medical volunteers gave back to 
the community for more than 4,000 hours by volunteering at Good 
Sam.

The Project 

Five students from Dr. Scott Eldredge's senior Public 
Relations Campaigns course worked with the 
Executive Director of the Good Samaritan Clinic, 
Rebecca Mathis, to coordinate and publicize the 
Good Samaritan Cycle. For this event, Western 
Carolina University’s Catamount Biking club cycled 
through the community in a loop that highlighted how 
the Good Samaritan Clinic partners with other 
organizations to provide healthcare to their 
neighbors. Cyclists rode in honor of the 627 patients 
served by the clinic in 2015. The student team 
worked directly with the clinic to engage the WCU 
biking club, develop all promotional materials, 
establish the biking route, recruit and coordinate 
volunteer support, execute a social media campaign, 
shoot a promotional video, and write all press 
releases and press stories for use in the media 
relations effort.


